THE MIDDLE EAST IS
FAST BECOMING A
REGIONAL MAGNET FoR
LUXURY BRANDS.
WITH FASHION
BLOGGERS GROWING |\
ABUNDANCE, ARAB
DESIGNERS GAINING
GLOBAL RECOGNITION
AND THE LONDON
COLLEGE OF FASHION
RUNNING COURSES IN
DUBAI, ALEXANDRA
KOHUT-COLE SAYS A
NEW VOGUE CAFE AND
GQ BAR WILL COMPLETE
THE LIFESTYLE.

HAUTE

couture is a mushrooming market in the Middle
East, with women from the region becoming the
world's biggest consumers of couture fashion.
And all over the region they are not just buying
fashion, they are rapidly creating it, too.

Lebanese designs, Elie Saab being the most
prominent designer, are already a fixture on the
red carpet. With workshops in Milan and Pars,
Saab gained global recognition when Halle
Berry wore his dress to collect her Oscarin
2002. Saab suitably dubbed his intensely
feminine and glamorous 5513 collection
“Heiress.”

The couture house of Georges Chakra, .1Ist:'
from Lebanon, has shown at Paris since 2001,
producing pure red carpet style and ga r[‘.lf:':ﬁ:'i_?::
following by Beyoncé and Jennifer Lopez “']'i-:-
Zuhair Murad has haute couture and ready-t0°
wear boutiques in Beirut and Paris, with 2 :
showroom in Milan. Kristen Stewart 1safan l..;r
his designs. But the ICIng on Murad s L‘JJ*L‘”'-.L' :
have been at the 2011 wedding of I{J-:H pPrince
William to Catherine, now Duchess of e
Cambridge when Princess Ameera Al-Tawet
Saudi Arabia wore a Murad design. .

What better fashion ambassador CL.'HJ.].j there
be than the eternally elegant and stylishly
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oniginal HH Sheikha Moza bint Nasser. wife of the Emir of
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Qatar? HH Sheikha Moza is the chairperson of Qatar
Foundation and set up Qatar Luxury Group (QLG) m 2010
under the QF umbrella. With a stake in Le Tanneur & Cie.
Tiffany and Valentino, rumor has it that QLG is soon set 1o
unvedl its own luxury fashion brand designed by none other
than French couturier Stephane Rolland

Also in Qatar, Palestinian. Lama El-Moatassem of the hugely
successiul Toupoun label, based on Ihe Pearl in Doha - in Peter
Manno designed space, no less - is taking the brand one step
further. El-Moatassem has designed a collaborative collection
with Carmen Haid of Tuxury vintage online boutique Atelier-
5!]}?.'.;!_::1':. Toujouri is certainly living up to its Arabic meaning
of “treasure chest.”

Bahrain-based designers Shaikha Noor Al Khalifa an
Shaikha Haya Al Khalifa of Noon by Noor h ve created a label
that is fast establishing irself, having shown in Paris and New
York with Olivia Palermo, Nicky Hilton and Cory Kennedy all in
the front row at their NY show SS13.

50, 1 it tougher being in fashion and of Arab descent:
Bahraini haute couturier Khaleda Rajab is based in Bahrain and
showcases her designs in Harvey Nichols, Kuwait. Her client
base is international but mostly Middle Eastern — Kuwait,
Bahrain, (Qatar, Saudi Arabia and Oman. Her stvie is European
and sexy. Rajab explains that the start was hard: “At the
oegnning of my career I didn't get the Middle East
“F‘-"-‘f played it safe.” She stayed true to her design aspects and
didn’t let what people thought get in the way. She says: “It made
ME want to be 2 role model for designers who doubt their
designs due 1o the conservative culture. There are a lot of
“j‘mmﬁg local designers that are bnnging different styles and
“tas t0 the market, and there is no holding back any more.”
Ei.‘ablshu:.chlng her new ready-to-wear line "Hang It, this
Mmonth in Europe and the Middle East.

: ':}'-ff N Saudi Arabia, couturier Reem Al Kanhal of Reem
Kanha] ang the ready-to-wear line RK Designs (to be found in
“;L:i; ihlllh'rm.}:n and in Sauce I’truhin, [‘f:‘h:;lu H{]IE .. AT

e Effijnhlt t‘:t:'mF. born and raised in !"!.Iu-'.‘.i h.’-l-:i-;-:“-
minag.mf. | ~1- ir. her from being lr-.h::t. she u-;rm;.: Lo h’ “:J“
Over the “; ;:j-m?-,f:'nd her surroundings. Hr."ru::!-'n?ﬂr* PN
55142?&';::5..:;1-:* » while her showroom is meLJ:-.'.ld--- ‘-'*h_f e
o HL-J.' dfs:gns also tn. leddah and Dubai a-’I!J ir-?':‘ wld

R Qatar and Kuwait. Of the fashion scene in the Middle
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= $3ys: "It’s blossoming and Middle Eastern designers

afitenton, |
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are becoming strong and international.” Al Kanhal dedicates her

work to Strong and independent women in the world., aware of

hfll?” TE-':L'HL:T'.J:'_I-' and willing to EXpress it in a sensual though

Cicgant and simple way

']';"l_r: Middle East is certainly 3 regional magnet for huxury

brands, with Condé Nast Publications Inc. EIVIng a true stamp of
approval by launching Style com Arabia, in Arabic and English,
in October 2012. Hot on the heels of ieading digital fashion
website Style.com, it is Condé Nast's first tashion and beauty
title to have a presence in the Middle Ez 5t |

_ And early this yeara Vogue Café will launch in the 96,000 5q
1 luxury level Shoe District within Dubai Mall serving
international cuisine (but noalcohol), created by Condé Nast
Restaurants’ Chef, Gary Robinson_ A GQ Bar, serving alcohol,
will also open in Dubai within an intemational five-star hotel.
Stuart Nielsen, Director of Condé Nast Restaurants ela borates:
“Vogue Café Dubai is our first step into the Middle East market
and, together with the GQ Bar, forms an integral part of Condé
Nast International's strategy”

Further answening the call 1o all things fashion, the renowned
London College of Fashion is slaking the thirst for fashion
knowledge in the region by opening a college in Dubai offening
courses such as Styling, Design and Luxury Brand Managememnt

all are regularly fully booked. LCF Senior Business Manager,
Linda Roberts says: “We felt there was a lack of opportunity for
education on the business side of fashion, and with the UAE’s
strong retai] industry there are a lot of aspects of fashion
management that go with that. We initially focused on this
particular area because we felt it opportune and we recognised
the entrepreneurial spirit of young people in the region.” Emirati
students, British, jordanian, Lebanese, Kuwaiti, Saudi Arabian,
Indian and Qatari have all been lining up to attend.

Bahrain-based fashion blogger Diana Al Khalifa of the
overdressed.com says: “There’s been a huge rise in great talent
over the past three years from designers and curators to artists. It
15 very exciting. The fashion scene in particular has boomed, the
r:umt;ﬂ of designers who produce and design to international
fashion standards has also increased.”

Al Khalifa continues: “Arabs are very proud of their culture;
however Western clothing provides an element of reality and of
convenence.” -

The future of fashion is clearly on a colhisaon ».:u.:rurac_th.n will
resnlt in 2 continuous and exciting melding of Arab and

happily
Westemrn style.
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