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[H@ght} Rich paisley
prints take the stage

Raoul boasts a
collection of
sensous satins
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The Nokia NS7 Mini Raoul _‘- : s . _ | "% ~ A 1. BN , et e T G
Limitea Edition comes with 3 r | _ Pu- N R _. ¢ | =y - e Kuala Lumpur

_ y " - N SR _ Wi brings fashion e I O
exclusive accessones j - ' - Y N \ “0 M Y=< updates to the

user's fingertips
the result of a collaboration between

FJ Benjamin and Nokia

Encased In a rose gold metaliic
finish exclusive to Raoul, the phone has
been specially designed for the fashion-
conscious consumer. The handset has
a fully customisable home screen and
can be loaded with applications to reflec
INdividual tastes. It Is a testament 10 he
L ’ , . | ~ _-" | growing symbiosis of technology and
" ' BN fashion, which is leading development in the
world today,” says Douglas Benjamin

The phone's star attraction iIs its pre-
A ; loaded Fashion Asia widget, which enables
wardrobes, the women's ready-to-wear 'ifz Z"‘ (1 ff.-..?_g;{r"{f_'“{‘}ng_'.}j}'zf L(}, t;_r"'fz ¢ the user to receive updates on the latesl
ine evolved in 2005. A mere two years = 4 _ _in fashion news, trends and collections
later, Raoul launched its first standalone  (7°O)2 I 11(] .5"1',??25;}3{_}5{'33 {r_;'/' The user can also access updated brand
accessories outlet in Paragon L : J collections every month and locate stores

Raoul’'s women's line has consistently . via its bullt-in global positioning system. “The
developed to respond to new demands e/ Fashion Asia widget enables the fashionistas
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Home-grown fashion brand Raoul opened its first
store in 2003. Today; it boasts a global presence with
over 30 stores worldwide, but continues (o push the
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' ' ars A stomere tellina us what frrchhrny 21002~ 71¢ of Asia to participate by uploading and
' z; /—1 K h ”"C [ It's been the customers telling us what [T O U UL :"f:’_ LD < '
bOl{n(ZCer{?S (?/:ﬁflS}lZOn. ‘}/ Zexandra 2 HZ AR thev want and asking us to do new things, J ; sharing their own fashion looks,” says Viasta
J > il i : : Tt ": 3 ‘_F y _I,r:: . I;' i ,Ir
wiftly developing Into one for the customer. Odile Benjamin, creative says Odile—an aspect clearly illustrated | [ (1111 ]

(7 (1CVEL( ';[;};? 1@71]  Berka, General Manager, Nokia Singapore/
their fall/winter 2009 collection F

) Malaysia and Brunel. Harper's BAZAAR and
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ely feminin _ 0Ll OO Cleo have partnered with Raoul to ;:ﬁ:w.»ac
its and 3 weekly content including fashion ana styie

of Singapore's best known and business force behind the brand with
and fastest growing fashion husband Douglas Benjamin, explains, “The
brands—no mean feat Raoul woman is a working, multi-functional
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the boundaries with distinc
details such as bold collars, DI

* 1 t C13 = ‘ibbon-tied cuffs. the collection’s signature The look is held together with the calfskin tips. In addition, the Lonely Planet, Michelin
ey e e . . thaf faks 1 obon-tied cutis, e GUl | : s
nvithin a relatively short time  woman wno needs things that can [daxe » e o~ maan rewarked | Rovalty baa detailed with lasered leather- and Weities sites can be accessed, maxing
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~arries an extensive collection of men’'s and restyle and reinvent Simply DY adding A 3 ' e tha iction of suits to the men's  touch display and QWERTY keyboard
svormen’s ready-to-wear, luxurious leather changing aCCESSOries S er 2009 collection, taking the form Accessories have also been exclusive
pags, wallets, belts and shoes > part Oi The Raoul hypotnesis grew * a ar suits and jackets in Merino woo created for the phone, INClUGINg a Mma
e family-run FJ Benjamin conglomerate, natural progression from the Benjamins L T oaction also presents @ W ake pebble-grained calf-skin leather pouc
3 leader n developing brands and reta ~ontnbution of ideas o ine dsSermoly S ot e s nto the matching phone strap qun-meta
trution for internatior xury and  imternational brands that are distnbuted L S R ardware and an alternativeinterchangeable
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